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of the Home Owners’ Loan Act (12 
U.S.C. 1464). 

(k) Subsidiary has the same meaning 
as in section 3(w)(4) of the Federal De-
posit Insurance Act (12 U.S.C. 
1813(w)(4)). 

[65 FR 75839, Dec. 4, 2000, as amended at 79 
FR 28398, May 16, 2014] 

§ 14.30 Prohibited practices. 

(a) Anticoercion and antitying rules. A 
covered person may not engage in any 
practice that would lead a consumer to 
believe that an extension of credit, in 
violation of section 106(b) of the Bank 
Holding Company Act Amendments of 
1970 (12 U.S.C. 1972) or section 5(q) of 
the Home Owners’ Loan Act (12 U.S.C. 
1464(q)), is conditional upon either: 

(1) The purchase of an insurance 
product or annuity from the bank, Fed-
eral savings association, or any of their 
affiliates; or 

(2) An agreement by the consumer 
not to obtain, or a prohibition on the 
consumer from obtaining, an insurance 
product or annuity from an unaffili-
ated entity. 

(b) Prohibition on misrepresentations 
generally. A covered person may not en-
gage in any practice or use any adver-
tisement at any office of, or on behalf 
of, the bank, Federal savings associa-
tion, or a subsidiary of the bank or 
Federal savings association that could 
mislead any person or otherwise cause 
a reasonable person to reach an erro-
neous belief with respect to: 

(1) The fact that an insurance prod-
uct or annuity sold or offered for sale 
by a covered person or any subsidiary 
of the bank or Federal savings associa-
tion is not backed by the Federal gov-
ernment, the bank, or the Federal sav-
ings association, or the fact that the 
insurance product or annuity is not in-
sured by the Federal Deposit Insurance 
Corporation (FDIC); 

(2) In the case of an insurance prod-
uct or annuity that involves invest-
ment risk, the fact that there is an in-
vestment risk, including the potential 
that principal may be lost and that the 
product may decline in value; or 

(3) In the case of a bank, Federal sav-
ings association, or subsidiary of the 
bank or Federal savings association at 
which insurance products or annuities 

are sold or offered for sale, the fact 
that: 

(i) The approval of an extension of 
credit to a consumer by the bank, Fed-
eral savings association, or subsidiary 
may not be conditioned on the pur-
chase of an insurance product or annu-
ity by the consumer from the bank, 
Federal savings association, or a sub-
sidiary of the bank or Federal savings 
association; and 

(ii) The consumer is free to purchase 
the insurance product or annuity from 
another source. 

(c) Prohibition on domestic violence dis-
crimination. A covered person may not 
sell or offer for sale, as principal, 
agent, or broker, any life or health in-
surance product if the status of the ap-
plicant or insured as a victim of domes-
tic violence or as a provider of services 
to victims of domestic violence is con-
sidered as a criterion in any decision 
with regard to insurance underwriting, 
pricing, renewal, or scope of coverage 
of such product, or with regard to the 
payment of insurance claims on such 
product, except as required or ex-
pressly permitted under State law. 

[65 FR 75839, Dec. 4, 2000, as amended at 79 
FR 28398, May 16, 2014] 

§ 14.40 What a covered person must 
disclose. 

(a) Insurance disclosures. In connec-
tion with the initial purchase of an in-
surance product or annuity by a con-
sumer from a covered person, a covered 
person must disclose to the consumer, 
except to the extent the disclosure 
would not be accurate, that: 

(1) The insurance product or annuity 
is not a deposit or other obligation of, 
or guaranteed by, the bank, Federal 
savings association, or an affiliate of 
the bank or Federal savings associa-
tion; 

(2) The insurance product or annuity 
is not insured by the FDIC or any other 
agency of the United States, the bank, 
Federal savings association, or (if ap-
plicable) an affiliate of the bank or 
Federal savings association; and 

(3) In the case of an insurance prod-
uct or annuity that involves an invest-
ment risk, there is investment risk as-
sociated with the product, including 
the possible loss of value. 
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